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A note on licensing.

As you have paid for this report, you (and/or your business) now own it.  
However, this doesn’t mean you can simply share it around outside of your 
business, willy nilly. 

The report is priced affordably for a reason, and the sale of every full priced 
report enables a homeless person to get shelter for a night.  

So do the right thing.  

If you know other people in the industry, outside of your company, who 
would benefit from reading this report send them to www.anyamarco.com
to purchase it.  

If you have been passed this report by someone outside of your company 
and you have not paid for it, come and visit my website and buy it.  

Thank you

http://www.anyamarco.com/
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WELCOME
Welcome to the 2020 Industry Trends Report, with 100 trends for the coffee 
and food industry.  

This report has been written with operators and suppliers in mind, so that you 
all can harness the power of industry led and consumer driven trends across 
key categories.

This is not meant as a Top 100.  So the first trend is not number one and the 
last is not the least important.  The report has been designed with the key 
trend categories listed first.  These are the mega trend categories such as 
sustainability, health & wellbeing and technology.  They are then followed by 
trends relating to experience, the coffee shop market and the economy.  Next, 
we look at product category trends, beverages, coffee, food and alcohol.  
Lastly, you will see consumer demographic and marketing trends.

Think of this as a compendium of trends.  Not all of them will be directly 
relevant to you.  But knowing them all will put you ahead of your competition.  
For each trend there is an action point, indicated by an icon to help you think 
about how you can integrate the trend into your business.

Each trend has been carefully considered, believe me I could have added 150 
trends with so much happening in the consumer market today and so many 
predictions about what will happen tomorrow.  However, the following pages 
are curated to add the most value to you as a business, and with examples of 
how you can apply these trends I truly hope this report contributes to your 
success!

Anya
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Sustainability
Sustainability is the number one concern of 
consumers and businesses alike in the last 12 
months. 

Consumers want to see brands act.  The circular 
economy paradigm means consumers and 
companies are expected to embrace their roles 
in the sustainable sourcing, production, 
distribution, consumption and disposal of 
products in the wake of climate change  
concerns. 

Going into 2020 expect plastic-free to continue 
its number one spot and all that means for 
packaging alternatives, zero-waste is high on the 
agenda as is the significant issue around the 
reoccurring coffee price crisis in 2020 and 
beyond.

Health & Wellbeing
Health and wellbeing has been a macro trend for 
over 10 years, with consumers increasingly 
becoming more engaged with their own health 
thanks to the wealth of readily available 
information.  This increased knowledge has led 

to the widespread recognition that a holistic 
approach to health and wellbeing encompassing 
a desire to unplug, continued focus on our diets 
and increasing awareness of the importance of 
mental health.

Technology
Many technological trends are still in their 
infancy, we have yet to fully integrate virtual 
reality, augmented reality or holograms into 
retail, and yet there are future thinking 
operators who are exploring how futuristic tech 
can work for them today.  

Applications of AI and machine learning in the 
digitization of supply chain and big data analysis 
is happening right now.  

Coffee-focused tech such as the use of 
blockchain in green coffee supply and at the 
other end super-automation innovation are 
highly relevant and tantalizingly current.

If you had to pick one key trend for the coffee and foodservice industry into 2020 and beyond it 
would have to be the importance of sustainability in all aspects of business, particularly getting the 
world free of plastic.  Nevertheless, food and coffee businesses must balance consumer concerns 
with health and wellbeing, the impact of technology, consumer desire for experience over things, 
how the market is changing and the impact of the economy.  In terms of category trends, coffee
still has lots of innovation at its core and there is plenty to think about with the vast choice of other 
beverages, providing the right food offer that is on-trend is critical and flavour trends affect every 
category including alcohol.  Lastly consumer demographics are morphing and changing and how 
we use marketing has to reflect this.  Each of these major trends is featured in this report with a 
focus on the developments within each that are most important to coffee and food businesses in 
2020. 
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Experience
Consumers no longer base their loyalty on 
product or price alone, the experience they 
receive is now driving loyalty.  Feeling part of a 
community, personalised service, immersion, 
reward are all part of the experience economy 
for consumers who want to do more and have 
less.  

The Market 
Despite some shaky moments during 2019 there 
remains a lot of positive noise in the coffee shop 
market thanks to merger & acquisition and the 
market consolidation, together with growth of 
entrepreneurship in the industry.

New market trends such as online delivery, the 
digital world and sub-branding adds new 
dimensions to an ever-changing sector and the 
continued dance between non-specialist and the 
rest of the sector  keeps the industry as vibrant 
and exciting as ever.

Economy
Over the last ten years the economic climate, 
impacted by the political climate has been 
volatile and just as we felt as though we were 
entering into a phase of recovery we were hit 
with Brexit. That means as an industry we have 
to live with uncertainty and prepare for a 
recession or recovery in 2020 and we have no 
idea which will happen until it does.

Coffee
Innovation is marching on in the coffee space, 
with cascara near to approval, darker roasted 
specialty coffee (say what!!), the continued 
growth of cold brew, coffee subscriptions and 
coffee pods taking over the home space 
(invasion of the coffee pods) and we are still 
banging on about water purity, there is no 
holding back on the evolution of coffee in the UK 
into 2020.

Beverages
Getting the right balance of choice and 
innovation of hot and cold beverages will be a 
significant trend in 2020.

The focus on health and wellbeing is driving far 
more choice than ever.  Non-dairy is the biggest 
must-have along with functional beverages, 
fermented beverages, the use of CBD oil in 
beverages, tea, hot chocolate and free drinking 
water to keep the NPD department busy. 

Flavours
Flavour trends are critically important in driving 
innovation. In 2020 health continues to inform 
everything, so flavours are botanical, herbal and 
super fruity.  Expect also to see comfort flavours 
that soothe consumers’ uncertain and worried 
brows when they want to indulge.
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Food
Food trends continue to be influenced by Health 
and Wellness, with plant-based this and plant-
based that.  Although consumers are still looking 
for a treat as well!

The other major trend impacting on food is a 
renewed focus on the issue around the 
sustainable supply of protein and protein 
alternatives. 

Alcohol
Cocktails continue to star in 2020, either withor
without alcohol and the growth of RTD cocktails.  
These will sit nicely next to all that gin, 
everything pink, coffee flavoured alcoholic 
drinks and of course craft beer.

Consumer Demographics 
There is significant cross-over in the generations 
now, we are no-longer a group of disparate 
generations who don't understand each other, in 
fact, if anything, each generation has more in 
common with each other than ever before.  

We are moving in tribes (regardless of age) that 
unite us on common grounds and interests, and 
we all, apparently feel younger than ever!

Marketing
Marketing has changed.  Nothing new there.  
Advertising is old news and social sharing is the 
new marketing language. 

Consumers have more faith in social media and 
influencer advertising than TV or print.  
However, even in social media everything is 
changing.  Video is in, stories are go and 
although images are popular, you have to 
engage if you want to be seen!  

As we enter a new decade marketers will be 
more reliant on tech and the digital world than 
ever before.
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Prior to the major online launch of 
this report, it can only be purchased 
via direct order.

To get your hands on one before 
everyone else simply email 
anyalou@me.com with a purchase 
order number or commitment to 
purchase.

An invoice will be raised, and payment 
can be made via bank transfer or 
PayPal.

Once payment is received, the report 
PDF will be sent to you via 
WeTransfer.

PRICING

The report costs £100.

All full priced reports will generate a donation to a local homeless charity to 
provide much needed shelter.

http://me.com
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A word on sources.

All sources are noted on the page relevant to the external data quoted.

Generic images are sourced from unsplash.com

Product images have been provided by the related companies without 
payment and are not intended as adverts, merely examples of the trend.

This report has been produced without advertising and with the free 
access of all data included.


